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Evert Jan van Garderen



1991

2026

1992

1994

2001

2018

Company founded and 
listed on Amsterdam Stock 
Exchange

First shopping centre 
acquisition in France                    
Les Atlantes

First shopping centre 
acquisition in Italy  Curno

First shopping centre 
acquisition in Sweden  
Burlöv

First shopping centre 
acquisition in Belgium  
Woluwe  Shopping

Latest shopping centre  
acquisition in Sweden  
Avion Shopping 

A selective portfolio of 25 European 
shopping centres
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Both destination shopping and everyday convenience

DESTINATION 

FLAGSHIP 
ASSETS

CONVENIENCE 

SUBURBAN 
ASSETS

Fashion

Premium & 
international 

brands

Leisure & 
Entertainment

Experiential 
concepts and 
destinations

Food & 
Beverage

Dining, cafés 
and social 

experiences

Health & Beauty

Wellness, 
beauty and 

personal care

Grocery & 
Services

Hypermarket 
and essential 

services



6

VALUE 
CREATION

What we deliver

We deliver sustainable 
shareholders value through 

remerchandising, asset 
enhancement and 

disciplined capital recycling, 
driving income growth and 

portfolio quality

INVESTMENT 
STRATEGY

Where we invest

We invest in prime 
shopping centres in strong 

European markets with 
solid economic 

fundamentals, dominant 
catchments and long -term 

growth potential

OPERATIONAL 
STRATEGY

What we buy and 
how we manage

We acquire high -quality, 
well - located assets and 
actively manage them 

through leasing, data -driven 
insights and asset 

management to optimize 
performance and relevance

FINANCIAL 
STRATEGY

How we finance

We apply a disciplined 
financial approach with 

prudent leverage, 
diversified bank financing 

and active risk management 
to support long -term 
stability and flexibility

Eurocommercial strategy



kǔģƇǺόǈϔģĿĿŌƇŌǀģǔűƑťϔƏģǀƄŌǔϔƏƚƏŌƑǔǜƏϔ
creates a compelling advantage Italy represents

44%
of our portfolio

Renewals & relettings : +13.6%
Rental growth above indexation: +5.3%

Retail sales for the period: +6.2%

Renewals & relettings : +12.8%
Rental growth above indexation: +8.8%

Retail sales for the period: +6.9%

Renewals & relettings : +8.6%
Rental growth above indexation: +1.1%

Retail sales for the period : +7.3%Completed 2023

Completed 2024

To be completed 2026

Remerchandising delivering results across our flagship centres:

75% of the Italian 
portfolio is rated 
A and above*

* Green Street shopping centres ratingData as at 30 June 2026



Operational strategy

Remerchandising pipeline
Targeted projects are upgrading tenant mix, unlocking space productivity and strengthening destination appeal

CremonaPo Collestrada I Gigli Val Thoiry

2 3 4

New Primark store 
opened, completing the 

repositioning project

Final phase of the 
remerchandising project 

with Primark opening

Lefties and Lidl  to open 
in Autumn 2026

Remerchandising and 
redevelopment 

progressing

Completed July 2026 Q4 2026 Q4 2026 Ongoing 2027/2028
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Completed projects validate the 
investment returns

Remerchandising projects completed in the past 2 years (2024 
and 2025) delivered solid rental uplifts comparing 2026 to 2023
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CAPEX

ϟ .͈8M ϟ .ͅ0M

ϟ .͉8M ϟ .ͅ1M

Rental Uplift*

* Above indexation



Three remerchandising projects, 
three value -creation wins

Together, the projects demonstrate a repeatable model: 
improve the retailer offer, grow rents and earn attractive returns

* The expected rental income in 2027 is based on signed or agreed new lease contracts in the related 
shopping centres

**Above indexation

The nearly -completed remerchandising projects are expected to deliver 
solid rental uplift comparing 2027* to 2024 as a result of completed 
renewals and relettings  negotiations

ϟ .͍8M

ϟ .͉9M

ϟͅ.͉9M

ϟ .͆9M

ϟ͆§

ϟ .̈́7M

CAPEX Expected rental uplift**



Investment strategy

Avion Shopping
Our latest acquisition

+3.5%
Turnover Growth

For the period

+6.2%
Footfall growth

For the period

8%
Yield

Umeå , Sweden 45,000  sqm GLA80  shops & restaurants 2,600 parking spaces
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^űƚǀņģƇűǈƚόǈϔMood leisure destination 
Extending the offer and creating value

Terms agreed to acquire Mood, a leisure destination adjacent to 
Fiordaliso shopping centre, in Milan

14% initial yield
Attractive entry point with immediate income generation

c.5,000 sqm redevelopment potential
The investment comprises a multi -screen cinema, a gaming area and 
approximately 5,000 sqm of space that can be redeveloped into 
ǀŌǈǔģǜǀģƑǔǈϔģƑņϔģņņűǔűƚƑģƇϔƇŌűǈǜǀŌΩϔŤǜǀǔŬŌǀϔǈǔǀŌƑťǔŬŌƑűƑťϔ^űƚǀņģƇűǈƚόǈϔ
attractiveness and the overall offering

Stronger destination
Integrating Mood with Fiordaliso shopping centre and nearby Retail 
Park will further broaden the offer of services and leisure, increase 
customer flows and create further value



Rental uplift

+4.7%
on 308 renewals  and relettings

H1 2026 results highlight the continued success of our strategy across all key operational metrics

Rental growth

Vacancy OCR Footfall

+2.5%
Like-for - like

Retail sales

+4.6%
6 months to 30June 2026

1.0% 9.2% +3.2%
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Operational results



Footfall momentum continues across the portfolio

+4.0%
Average footfall increase in our flagship 

centres
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+3.2%
Across the total portfolio despite the disruption of 

on-going remerchandising projects

* I Gigli is excluded as it is currently on a remerchandising project

Footfall uplift in flagship centres* Footfall uplift in across portfolio

2,9%

3,5%

4,2% 4,2%

Woluwe
Shopping

Passage du Havre Carosello Fiordaliso

2,9%

4,1%

2,1%

4,5%

Belgium France Italy Sweden

Footfall comparison 6M June 2026  

* Italy is impacted by the ongoing remerchandising projects

*



Retail sales growth by country Retail sales growth by sector
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Good retail sales growth across all markets
Retail sales comparison 6M June 2026 by country and by sector 

4,6%
3,8%

1,4%

7,3%

3,5%

total Belgium France Italy Sweden -0,9%

0,6%

1,5%

4,1%

5,6%

6,0%

6,5%

6,5%

7,2%

Sport

Home Goods

Electricals

Hypermarket

Fashion/Shoes

Health & Beauty

Books & Toys

Food & Restaurants

Services



Italy leads rental growth, 
outperforming indexation

        Country 31 Dec 2024

Belgium 3.5%

France -1.5%

Italy 5.4%

Sweden 0.3%

Overall 2.5%

Rental growth across countries at 30 June 2026
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Like-for-like rental growth

above indexation

+190 bps



Vacancy continues to be 
very low

Overall vacancy of 1.0% reflects strong portfolio -wide 
occupancy
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0,2%

0,8%

1,4%

2,6%

1,0%

Italy

Belgium

France

Sweden

Overall

Vacancy by market at 30 June 2026



Attracting the best brands to create the best shopping destinations
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