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Il luogo non comune.

ESG & AWARDS
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FLORENCE -OPENED 1997
Refurbished in 2017
Extended in 2020

CNCC - Best of category
Brand awareness
‘Lo Shopping Ganzo”— Milan, 2019

As Tuscany’s leading retail and leisure destination
| Gigli is home to an exceptional mix of 140
retailers, restaurants and services, including
international brands such as Primark, Inditex

and H&M. Il Cammin de’ Gigli links the two main
piazzas on the first floor where the merchandising
mix has been improved with a new lifestyle
destination including Adidas, Nike and JD Sports.

SERVICES
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Click & Collect Gift Card Loyalty Card ~ Welcome Desk

@O

Electric Car Digital Signage/ Free
Charging Advertising Wi-Fi

BRANDS

SEPHORA

87,484*

Gross lettable area

10,244 61,129

GLA Gallery

FLORENCE

ACCESSIBILITY

" Bus ATAF & CAP

Florence

a Trains from Florence SMN and Prato

Parking (6,440 spaces)

140

Number of stores 1 1 mllllon 100%

Catchment Occupancy by floor area

30

Medium units  Restaurants



LEASING

Carla Anderlini Marco Parrello
@ M. 00 39 348 301 6523 M. 00 39 345 054 6896
carla.anderlini@ecpnv.com marco.parrello@ecpnv.com
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McDonald's
= Court Dental Pro
93-552m2 M -280m2

1 Banchi del Mercato Cantrale
97/98/99 - 1.432m2
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. Hypermarket . Fashion ’ Shoes ‘ Health & Beauty . Gifts & Jewellery . Books & Toys Restaurants . Services Sport . Home Goods . Telecom & Electrical






